
WHY ASIAN CUSTOMER ATTRACTED TO HILTON

The global hotel chain aims to attract new customers with services that cater to Chinese tastes. One of the world's
largest hotel companies.

Their services bring high levels of customer satisfaction. I want a kitchen with all the spices, hoisin sauce and
BBQ sauce. The services have excellent qualities that contribute to an extraordinary experience for consumers.
Samrat: We will host a forum of speakers to discuss growth outlook of hospitality in Asia, trends, prospects,
and challenges. Smooth Sailing: More than half of APAC travelers feel that technology can be adopted to
speed up check-in and manage their whole trip better. We also recognize the opportunity to build brand
loyalty. As a global brand with hotels in 78 countries, we invest a great deal of time and research into
understanding the needs and expectations of travelers today, and we are prepared to meet these needs as they
evolve over time. All of our hotels in China are managed by Hilton Worldwide. Customers typically are
traveling for business for extended periods of time. Hilton utilizes a very streamlined approach to this facet of
the organization. How is Hilton affected? For example, are they business or luxury hotels? Upon arrival, the
mobile app also serves as a Digital Key at more than 4, properties worldwide, allowing members to use their
smartphones to access their room, fitness center, pool and other hotel areas requiring a key. Since , Hilton
Honors has been offering unique, money-can't-buy experiences to loyal guests in Asia Pacific through its
proprietary Hilton Honors Experiences Platform. How many hotels does Hilton have in China and in which
cities? Collectively, the Upscale product segment makes up  These trends are similar to the trends we have
historically experienced with other rapidly expanding customer segments. Hilton Worldwide first entered
China in with the opening of Hilton Shanghai. We focus on our culture and training programs so that our team
members, many of whom may be new to our brand and even our industry, can deliver the hospitality guests
expect from us. As a global brand we benefit from being able to learn from each of our regions. Pat McLaren
and Dr. Overall, Hilton has a compelling portfolio of brands with product offerings that target customers in
nearly every segment. Homewood Suites represents properties, 47, rooms and 5. Connect with Hilton Honors
at newsroom. Despite the strong performance of our luxury portfolio thus far, we still aim to continue to be
where our guests travel, including destinations in established markets such as Bali and Maldives, as well as
emerging destinations like Jakarta and Hangzhou. What are the top challenges Hilton has faced while opening
and operating hotels in China? The company plans to have properties in China within five years. To analyse
the expectations of Asian customers from the staff at Hilton Hotel. Many interior and exterior design elements
at our hotels in China are shaping our approach to design and construction around the world. Atkinson noticed
that cleanliness of the hotel later followed by security and safety, value of money for accommodation,
helpfulness and courtesy of staff were seen to be the top attributes for customers while selecting the hotel.
Hilton Huanying is a key program for us because it provides familiar services and amenities to any of our
Chinese guestsâ€”whether they are traveling from Beijing, London, or San Francisco. In the above image,
Silver tags represent Waldorf Astoria properties while Yellow tags represent Conrad properties. Home2
represents properties, 13, rooms, and 1. Moreover, the award-winning Hilton Honors mobile app puts
members in control of personalizing their travel experience. By not directly owning the franchised properties,
Hilton avoids many of the costs associated with owning assets such as hotels. This is the case even among
UNHWI ultra-high net worth individuals , looking to stand out from other individuals. Furthermore, it
represents my own opinions and not necessarily those of the Cape Peninsula University of Technology. Hilton
Worldwide, Inc. Graphic from Hilton Worldwide Annual Report. Our portfolio of hotels is expanding to new
markets across Chinaâ€”such as Guangzhou and Nanjingâ€”as travelers within China and those visiting China
from abroad are moving beyond Beijing and Shanghai and exploring other regions of the country. These hotel
chains attract the highest dollar value customers.


