
MARKET SEGMENTATION IN THE AUTO INDUSTRY

Market segmentation should be focused on consumer groups, not on the class of car. In this market segmentation
example, seven different market segments.

As a result, automotive industry players will have to be cost relevant, efficient, and more responsive to the
changes in the automotive industry trends to be a part of this change in the coming years. You are on page 1of
4 Search inside document Market segmentation for automobiles In todays times, the automobile sector is
robust with growth and more and more players are entering the automobile industry. The B segment is likely
to grow in the future as a function of the ageing population, a growing car parc and changes in household
structures, such as the growth in single house-holds and retired lifestyles. This is known as the mass marketing
method. Several up-scale manufacturers have entered this segment in , such as Audi A3 and the
Mercedes-Benz A-class. The market leader in this segment is Mercedes-Benz. Keller, 13th ed. GM has share
of this market with Omega model, and Ford with its Scorpio, but in general, they are regarded as minor
players. As preferences update, it is important to revisit segmentation and re-think the strategy. The
automobiles having child security systems draws interest of woman. Building an Effective Market
Segmentation Strategy for a Leading Automotive Industry Player Building an Effective Market Segmentation
Strategy for a Leading Automotive Industry Player In the coming years, the automotive industry will play a
major role in the ecosystem in enhancing customer value through communication, mobility, and information.
An investigation made by IBS Marketing Research company shows that a high percentage of woman
prefences for an automobile is safety properties [4]. Companies, instead of scattering their marketing efforts,
are focusing on these consumers they have the greatest chance of satisfying. The importance of market
segmentation is that it enables organizations to precisely target consumer segments with specific needs.
Therefore nearly all the big companies are have product in these segments. Further in Appendix D, we have
shown the importance of different segments to different manufacturers. Also a proper segmentation of the
different models of cars is required to levy proper taxes by government of India on them. It is important to
them that they communicate their career or business success or role in an organization by purchasing a more
expensive car. Here Are The Different Kinds of Market Segmentation Strategies: Before a company can
decide on its promotional strategy, it has to pick the parameters based on which the buyers will be clustered.
Through the analysis we identified four different strategic groups. It seemed that customers enjoyed the mess
that the orange powder from the sticks left because the act of dirtying themselves was subversive and
liberating. Demographic Segmentation â€” Encompassing distinctions on the basis of gender, age, education,
income and even characteristics of the business the prospects work for these are called dimensions ,
demographic segmentation is one of the oldest clustering techniques available. In it only grew by 1. VW is the
largest company in this segment, due to its highly successful Golf model. Many such factors have made
players in the automotive industry to realize the importance of market segmentation in defining their business
strategies. According to the age of the target market group, automobile manufacturers would come up with
different colour variants, for instance bright and flashy colours for the young and vice versa. In this segment,
the design is usually a hatchback in order to maximise the volume of the car with the comparatively short
length. A product is bound to have features that solve certain pain points better than others. Between and , the
B segment grew marginally more than the total market and it remains the key market sector, since this
segment is the entry-level for most first-time buyers in the new car market. If a company fails at segmentation,
it also impacts the subsequent steps of targeting and positioning. Gender Factor Women take place in working
life more than before. Then marketers must define the appropriate points-of-difference PODs and
points-of-parity POPs necessary conditions which should be included for brand choice associations. Toyota
Yaris is one of the economic models.


